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Introduction 

For many case managers, social media has become integral to their professional 

lives, offering opportunities to network, share insights, and engage with industry 

developments.   

 

Registrants must maintain high standards of conduct at all times in line with the 

Standards of Moral and Ethical Conduct, which form part of the Standards of 

Proficiency. This guide outlines good practice for using social media in a way that 

aligns with a registrant's professional responsibilities.  This should be read in 

conjunction with our guidance on Publicity and Marketing. 

 

The Role of Social Media for Case Managers 

Social media may be helpful for case managers to:  

• provide opportunities to network with organisations, other case managers and 
professionals in related fields. 

• help them keep up to date by following organisations and individuals who 
share information on research, good practice and trends in case 
management. 

• raise awareness about the role of case management.  

• identify professional opportunities. 

• participate in discussions and contribute to the development of the profession. 
 

However, social media also comes with risks and can lead to serious issues, 

including breaches of confidentiality and ethical dilemmas. Inappropriate use of 

social media may negatively impact a registrant's reputation and could lead to an 

IRCM sanction up to and including a registrant being struck-off from the register. 

 

Professionalism 

Registrants' online activity must reflect IRCM's standards.  

• Language and tone must be respectful and courteous, and offensive or 
aggressive language must not be used. 

• Personal and professional activities should be distinguished, and registrants 
should consider separating accounts. 

• Following or engaging with accounts that express controversial or unverified 
views should be avoided.  

• Following and engaging with established organisations such as professional 
bodies, experienced case managers, and researchers can enhance credibility. 



   

  

 

 

• The profession must be presented with integrity; registrants must avoid 
statements that could misrepresent. Personal opinions should be clearly 
marked as such and should not conflict with IRCM standards, policies, 
guidance and other professional guidelines. 

 

Confidentiality and Data Protection 

Registrants must not share any information that could breach service user 

confidentiality. 

• Do not discuss service users or cases on social media. Experiences should 
only be shared in learning or training settings with safeguards in place. 

• Avoid posting service user information that may include personally identifiable 
details, including names, locations, images and other details that somebody 
could piece together to identify an individual. Even anonymous references 
could inadvertently reveal sensitive details. 

• Use secure communication channels; social media is unsuitable for 
communication with service users and to have case discussions. Secure, 
professional communication methods should be used. 

 

Ethical Considerations 

Registrants must ensure that their online presence reflects their ethical obligations. 

• Managing boundaries with service users: 

o Do not accept friend or follow requests from service users. 

o If a service user interacts with a professional post, respond cautiously. 

• Engaging in public discussions: 

o Avoid giving specific advice online. 

o If discussing general case management topics, stick to facts and 
verified information. 

• Avoiding conflicts of interest 

o If services or businesses are being promoted, then any affiliations must 
be made clear. 

o Posts must not mislead the public and must align with ethical 
guidelines. 

• Share responsibly 

o Social media can be a good way to share helpful information. However, 
a source's credibility should always be considered, for example, 
research, industry updates, and articles from professional bodies and 
academic institutions. 

o Avoid sensationalised or unverified content that could spread 
misinformation. 



   

  

 

 

o If sharing someone else's content, cite your source appropriately. 

o Only use images, videos, and documents where you have appropriate 
rights or permission to avoid copyright issues. 

 

Social Media Misuse 

If you see unprofessional behaviour or misinformation: 

• Avoid online disagreements. 

• Report inappropriate content. Where a law or ethical standard has been 
breached, this must be reported to the appropriate platform, legal or 
professional body. This may include reporting it to the Institute of Registered 
Case Managers or the Advertising Standards Authority. 

 

Registrants should be mindful that removing their posts from social media platforms 

can be difficult and permanent deletion may not be possible due to others sharing or 

downloading content 

 

Summary 

Social media can be a helpful and positive tool for registrants and the case 

management profession. Following good practice means registrants can benefit from 

the information shared on social media platforms and contribute positively. 
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